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Abstract 
As a result of COVID-19 pandemic, medical training has been greatly impacted globally. In Canada, out-of-province 
visiting clinical electives were cancelled. In addition, the Canadian Resident Matching Service (CaRMS) interviews were 
transitioned to being virtual since 2020. As residency programs are exploring new ways to overcome the challenges of 
elective cancellation, there has been a surge of residency program social media accounts on Instagram, Twitter, and 
Facebook. Social media serves as a platform for residency programs to promote themselves in addition to posting 
interactive educational materials. Moreover, social media residency accounts provide a platform for medical students to 
learn about the programs and network virtually with fellow applicants, residents, program directors, and faculty members. 
Overall, social media is becoming a popular and valuable tool for residency programs to connect with the applicants 
during COVID-19 pandemic and beyond. Among the different social media platforms, Instagram seems to be more 
appealing to both residency programs and the graduating medical students. We report our observations regarding selected 
Canadian residency program Instagram accounts. To maximize the success of using social media, it is important for the 
residency programs to consider the attitudes of applicants towards the residency social media accounts. Future studies are 
needed to assess the effectiveness of the Canadian residency program social media accounts for the final year students 
applying for these programs. 
Keywords: social media, Instagram, medical residency matching, COVID-19 pandemic, Canadian Resident Matching 
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Medical training has been greatly impacted by COVID-19 pandemic globally. Prior to this year, final year medical 
students had the option of completing out-of-province visiting clinical electives to explore different residency programs 
across Canada. For the 2020-2021 application cycle, students lost such opportunities due to nationwide cancellation of all 
the out-of-province electives. Additionally, the ability of out-of-province residency programs to evaluate the clinical 
performance of applicants has also become limited. The Canadian Resident Matching Service (CaRMS) interviews were 
also transitioned to being virtual, which further restricted the in-person interaction between the applicants and residency 
programs.  
As residency programs are exploring new ways to overcome the challenges of elective cancellation, there has been a surge 
of residency program social media accounts on Instagram, Twitter, and Facebook (Fang et al., 2021; DeAtkine et al., 
2020). For the residency programs, social media serves as a platform to promote themselves by posting about residents’ 
biographies, programs’ virtual open-house events, facilities, and research opportunities (DeAtkine et al., 2020). In 
addition, programs can post interactive educational materials on their social media accounts (Ahmadmehrabi, Xie, Ward, 
Bryson, & Byrne, 2021). From the medical student perspective, social media residency accounts are beneficial as they 
allow them to explore different aspects of the programs in a new way (Ahmadmehrabi, Xie, Ward, Bryson, & Byrne, 
2021). Moreover, students have a chance to network virtually with their fellow applicants, residents and program directors 
through social media given the social distancing measures in place for the COVID-19 pandemic (Ahmadmehrabi, Xie, 
Ward, Bryson, & Byrne, 2021; Fang et al., 2021). Another advantage of virtual experiences is that they reduce financial 
barriers and geographical limitations for students (Fang et al., 202)  
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applicants towards the residency social media accounts. It has been shown that regular and frequent posts can lead to a 
higher number of followers (Steele, Galarza-Paez, Aguilo-Seara, & David, 2020). In terms of the content, applicants are 
mostly interested in seeing information about the programs, residents’ lives, and educational materials on the accounts 
(Steele, Galarza-Paez, Aguilo-Seara, & David, 2020). Recent research on the topic of utilization of Instagram by 
dermatology residency programs in the era of COVID-19 found that posts related to “resident spotlights” received the 
most engagement (Schwartzman, Qureshi, & Friedman, 2021). The content of these posts includes photos and 
information about residents, such as why they chose their respective programs, their interests, and their plans following 
graduation (Schwartzman, Qureshi, & Friedman, 2021). However, when it comes to applying and preparing for residency 
interviews, the applicants may prefer accessing information from the program websites and interpersonal resources 
including mentors, faculty members, and residents over social media accounts (Steele, Galarza-Paez, Aguilo-Seara, & 
David, 2020). 
There are some potential concerns when it comes to social media accounts for the residency programs. There are no clear 
guidelines about how applicants should engage with the social media accounts (Rohde, White, & Yoo, 2020). Some 
applicants may unknowingly feel worried that their own social media content be screened by programs and be viewed as 
potentially unprofessional, impacting their application rank (Rohde, White, & Yoo, 2020). In the future, residency 
programs should consider informing applicants about who is running their social media accounts including resident or 
program directors, and their expectations of the applicant's engagement with their accounts (Rohde, White, & Yoo, 2020). 
Among the different social media platforms, Instagram seems to be more appealing to both residency programs and the 
graduating medical students, given the visual-based content of the Instagram posts (DeAtkine et al., 2020; Steele, 
Galarza-Paez, Aguilo-Seara, & David, 2020). Additionally, Instagram Stories provide real-time updates and interactive 
tools to allow followers to participate in polls or ask questions. We reviewed Canadian residency program Instagram 
accounts. Selected Instagram accounts with diverse contents include but are not limited to UBC Vancouver Emergency 
Medicine Residency (@ubcvanem), MacMaster Ob/Gyn Residency (@macobgynresidency), UOttawa Dermatology 
(@ottawadermatology), and UBC Orthopaedic Surgery (@ubcorthopaedicresidency). All these accounts along with 
many others were made in 2020, at the onset of COVID-19 pandemic. They feature the residency programs by 
showcasing the residents’ biographies, faculty members, program information and updates, research opportunities, and 
educational content. Also, the programs’ websites and information about the Instagram account administrators are 
included in the accounts allowing the students to easily access the desired information.  
Overall, social media is becoming a popular and valuable tool for residency programs to connect with the applicants 
during COVID-19 pandemic and beyond. Moving forward, the residency programs should consider having a clear plan 
for managing the content on their social media accounts, including information about the programs, residents’ biographies, 
and educational materials. Additionally, the programs should gather feedback from the students to understand and address 
the needs of future applicants given the out-of-province electives are still on-hold for the 2021-2022 application cycle. 
Furthermore, the effectiveness of these virtual experiences for the students remains unclear due to a lack of studies. Future 
studies are needed to assess the effectiveness of the Canadian residency program social media accounts for the final year 
students applying for these programs.  
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